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» OUR AREAS
OF INTERVENTION

We respond to crises with timely, reliable humanitar-
ian information and we support journalists and aid
providers to communicate more effectively with com-
munities facing crisis. We do this through...

® The production and broadcast of local-language
media programmes (radio, TV, web, mobile) addressing
humanitarian issues. We focus on solution-oriented con-
tent designed to serve those most affected by a crisis,
with special consideration for vulnerable groups, such
as women, children and people with a disability. Our
national production studios and their networks of corre-
spondents create the programmes. Broadcasting is done
through our own channels and via partner radio, TV, dig-
ital platforms and mobile operators in each country.

® Information gathering from communities affected
by crises in order to better understand their needs and
priorities and address them through our programming.
This can be done through community focal points, mo-
bile technology and messaging tools such as WhatsApp.

® Capacity-strengthening of local media and aid/
health actors to help them communicate more effective-
ly with crisis-affected populations, prioritising “informa-
tion as aid” and two-way community engagement.

» OUR GOALS

Through our media and capacity-strengthening work we aim to...

® Ensure audiences have accurate, up to date and solution-oriented information on the humanitarian situation, allowing them to
make informed decisions

® Counter the spread of misinformation

©® Give communities a voice to ensure their needs are understood

@ Increase understanding of the roles and activities of aid providers, as well as aid services and how to access them

® Contribute to psychosocial well-being

® Contribute to social cohesion, in particular between displaced people and the communities which host them

® Hold aid providers and governments accountable for their actions in a humanitarian response

® Strengthen the capacity of media and aid providers to meet the communication needs of crisis-affected populations
® Improve coordination and working relationships between media and aid providers in emergencies
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AFFECTED
COMMUNITIES

RADIO AND
COVID-RELATED Questions - answers

via voice messages

(MIS)INFORMATION / AFFECTED
IN BURKINA-FASO : COMMUNITIES
A PILOT STUDY

Radio is the most accessible
and trusted channel for vul-
nerable people in emergency
situations: 76% radio vs 8%
TV and 3% social networks, ac-
cording to results from a study
conducted with IDPs in Burkina
Faso by researchers from the
Universities of Sheffield and
Ouagadougou, with support

from the Global charity ELRHA. STUDIO VAFA

OUR WORK

CORONAVIRUS CRISIS RESPONSE

As a journalist myself, at first | did
not believe in the virus. But when | took
part in a training course on covid-19, |
understood that it was a real disease, |
was able to know the symptoms and the
preventive measures and from then on,
| started to raise awareness among the

population




BURKINA FASO

In 2021 our team in Burkina
Faso launched Faso Yafa, a
30-minute weekly radio
programme to help the 1.5
million internally displaced
people. As well as sharing
practical information, such
as helpline numbers for hu-
manitarian assistance and
advice from a psychologist
on dealing with stress and
trauma, the programme
seeks to entertain, includ-
ing storytelling and musi-
cians, in recognition that
many audiences also need respite from their difficult
situation. The programmes are broadcast throughout
the country via 36 radio partners and are available
in four languages - Mooré, Fula, Gourmanché and
French.

The programmes pro-
duced by Studio Yafa are of
great interest to us. Often, it
is about social cohesion and
living together: | like it very

much!”

Fifty five displaced people from different regions, in-
cluding 45 young women, have been integrated into
the project as correspondents. Meanwhile, a network
of focal points enables the programs to be broadcast
in listening groups, which also allows the team to col-
lect feedback on the programme as well as to better
understand the interests and concerns of listeners in
relation to the humanitarian crisis.

BANGLADESH

An external assessment was carried out
in 2021 to assess the overall impact of the
project. It found :

« an increase from 21% to 65% of refugees
surveyed who feel that they have enough in-
formation to improve their lives in the camp.

» 60% of respondents said the programmes
increased their tolerance towards the refu-
gee community.

Julie Crenn, To support us:

CONTACT 'Ccl).mmunlcatr:.on Zpe”aallst ::\nnc‘e-Marle Fuchsluger, m\ey Your donation 0 O @
julie.crenn@hirondelle.org undraiser Y/ ingood hands.
+41 216542035 soutien@hirondelle.org www.hirondelle.org
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